
Entrepreneurship Class Syllabus
Contact Information:
Chana Miller
clmiller@mcssk12.org

Class Schedule
1st Block Entrepreneurship
2nd Block Plan - Cheer
3rd Block Banking
RedZone Intervention
4th Block Marketing

Classroom Rules
1. Respect the Teacher, Yourself, and Others
2. Follow School Rules
3. Come to Class Prepared to Learn
4. Respect the Classroom and Equipment Class Fee
5. If you don’t know, ask! $20.00
6. Raise your hand to be called on to speak
7. Be Creative, and Have Fun!

Classroom Equipment Rules
1. No drinks, or food allowed near the computers or electronics.
2. In the last 2 minutes of class make sure you logged off your computer; headphones are put up,

your chair is pushed in, and that there is no trash around you.
3. Computers and the internet are for educational use only.
4. All equipment is to be used responsibly at all times.

Classroom Breaks
1. Students are expected to obtain permission to leave the classroom while class is in session.
2. Only one student at a time may be allowed to leave the classroom.
3. Abusing privileges to leave the classroom will result in a loss of privileges.

Turning In Your Assignments
1. Assignments are due on the scheduled date. Assignments are primarily completed within the class

period. Students who are present should be able to complete work in this time.
2. All assignments must be turned in on time. If a student is not able to complete the assignment on

time then they are required to meet with Mrs. Miller and explain the situation, and we will find a
solution.

3. Every day the assignment is late, -5 points will be deducted.
4. In an effort to encourage correct written communications skills, all projects are expected to

contain proper spelling, grammar, and mechanics. Full credit will be given to those students who
make an effort to proofread carefully.

Discipline Policy
Warning # 1: Non- verbal Warning
Warning # 2: Verbal Warning
Warning # 3: Teacher Student Conference
Warning # 4: Call Parent/ Visit with Principal.



Course Description

Class Description
Entrepreneurship is a one-credit course designed to provide students with skills needed to effectively

organize, develop, create, and manage a business. This course includes business management and
entrepreneurship, communication and interpersonal skills, economics, and professional development foundations.
Instructional strategies may include the development of a business plan, a school-based enterprise, computer and
technology applications, real and simulated occupational experiences, or projects related to business ownership.
Career and technical student organizations are integral, co curricular components of each career and technical
education course. These organizations serve as a means to enhance classroom instruction while helping students
develop leadership abilities, expand workplace-readiness skills, and broaden opportunities for personal and
professional growth.

Class Standards
● 1. Evaluate social and civil responsibilities of business ownership. Examples: environmental

issues, ethical issues, employment issues
● 2. Describe typical behavioral characteristics of an effective entrepreneur. • Identifying personal

strengths and weaknesses to determine the need for additional information
● 3. Critique a variety of business classifications, including retailers, wholesalers, servicers, and

manufacturers, to determine potential business ventures.
● 4. Compare types of business ownership. Examples: sole proprietorship, franchise, partnership,

limited liability corporation (LLC), corporation
● 5. Determine technological needs of a small business, including hardware, software, networking,

and telecommunications.
● 6. Explain risk factors that affect entrepreneurs, including financial, psychological, and

physiological aspects.
● 7. Analyze national and international economic fluctuations to determine effect on business

markets of interest.
● 8. Develop a business plan, including identifying an executive summary; conducting a marketing

and competitive analysis report; and developing a marketing, management, and financial plan.
● 9. Analyze credit and collection policies to determine consumer credit plans.
● 10. Explain taxes associated with business ownership and employment, including local, state, and

federal taxes.
● 11. Use mathematics skills to analyze profit and loss margins for a business.
● 12. Analyze government regulations to identify impact on business ownership.
● 13. Explain laws and regulations related to hiring and retaining employees.
● 14. Determine marketing functions needed for effective business ownership.
● 15. Interpret research data to determine market-driven problems faced by entrepreneurs.

Examples: research data—business journals, stock market reports, newspapers, international
trends

● 16. Determine career opportunities, responsibilities, and educational and credentialing
requirements related to various entrepreneurship ventures.

● 17. Identify advantages and disadvantages of Internet entrepreneurial opportunities. • Creating an
effective e-business site • Designing a customer survey for an e-business Examples: customer
needs and satisfaction survey, demographics survey, products survey



Essential Question(s)
● Why is small business important to the American economy?
● Why do entrepreneurs need to master certain skills to find success?
● Why does it take careful research and planning to write an effective business plan?
● Why is it important to understand the laws that affect the start-up of a business?
● How can intellectual property be protected?
● Why is it essential for new businesses to create a business plan?
● How will a strong marketing strategy enhance the strength of the business?
● How does an entrepreneur manage the many business processes?
● How can DECA create successful professionals?
● Why to DECAs business opportunities help me?
● How does DECA help me prepare for college and/or my career?
● What skills are more important in the workplace-performance skills or interpersonal skills?
● How does participating in a CTSO affect one’s leadership and teamwork skills?

CTSO: DECA
DECA prepares emerging leaders and entrepreneurs in marketing, finance, hospitality and management in
high schools and colleges around the globe. DECA prepares emerging leaders and entrepreneurs in
marketing, finance, hospitality and management. There are over 215,000 members in chapters established
in all fifty states and the District of Columbia, Canada, China, Germany, Guam, Mexico, Puerto Rico and
Spain.  DECA enhances the prep aration for college and careers by providing co-curricular programs that
integrate into classroom instruction, applying learning in the context of business, connecting to business
and the comm unity and promoting competition.

Instructional Delivery Plan:
1. Lectures/Discussions: Each class will be used to highlight the important material within each

tutorial using presentations, interactive discussions, group work, handouts, and computer demos.
2. Projects: Projects will be done daily/weekly.  Normally they will be graded as daily assignments

but occasionally they will be graded as a test grade.
3. Quizzes: Quizzes will be given on each Tutorial. These will reinforce vocabulary words and

essential information from each Tutorial.
4. Tests: Tests will be given. Tests are pulled from the tutorial material. These will include

production tests as well.

Industry Credential
Concepts of Entrepreneurship and Management

Each A*S*K certification exam contains 100 multiple-choice test items administered online through a
secure online testing vendor. Examinees have a total of 100 minutes to complete the exam.

● Business Law (BL): 3%
● Channel Management (CM): 1%
● Customer Relations (CR): 1%
● Economics (EC): 3%
● Entrepreneurship (EN): 16%
● Financial Analysis (FI): 8%
● Human Resources Management (HR): 9%
● Information Management (NF):  2%
● Innovation Management (VM):  2%
● Knowledge Management (KM): 1%
● Marketing-Information Management (IM): 1%
● Market Planning (MP): 7%
● Operations (OP): 13%
● Pricing (PI): 3%
● Product/Service Management (PM): 10%
● Professional Development (PD): 1%
● Promotion (PR): 3%
● Quality Management (QM): 1%
● Strategic Management (SM): 15%



Outline

1. Entrepreneurs and Entrepreneurial Opportunities Achievement Standard: Recognize that
entrepreneurs possess unique characteristics and evaluate the degree to which one possesses those
characteristics.

2. Marketing Achievement Standard: Analyze customer groups and develop a plan to identify, reach,
and keep customers in a specific target market.

3. Economics Achievement Standard: Apply economic concepts when making decisions for an
entrepreneurial venture.

4. Finance Achievement Standard: Use the financial concepts and tools needed by the entrepreneur in
making business decisions.

5. Accounting Achievement Standard: Recognize that entrepreneurs must establish, maintain, and
analyze appropriate records to make business decisions.

6. Management Achievement Standard: Develop a management plan for an entrepreneurial venture.
7. Global Markets Achievement Standard: Analyze the effect of cultural differences, export/import

opportunities, and trends on an entrepreneurial venture in the global marketplace.
8. Legal Achievement Standard: Analyze how forms of business ownership, government regulations,

and business ethics affect entrepreneurial ventures.
9. Business Plans Achievement Standard: Develop a business plan.

Anchor Assignment(s)

● Students create a portfolio based on the career of their choice.
● Students will create an employment portfolio with a letter, job application, resume, letters of

recommendations, ect.
● Students properly create, format, and publish a professional business report.
● Collect data, create charts and graphs, and present information about an important, current issue

(i.e. drop-out rate, teen pregnancy, global warming, ect.)
● Students create and deliver commerce and information technology curriculum-related content to

an audience.
● KickStarter Presentation - read, research, review new technology products and present

presentation to class
● Successful Entrepreneurs - read, research, review successful entrepreneurs and present to

audience
● Product Creation - Infographic with Financial report and business mathematical terms
● Identifying Risk project - read, research, review risks and present financial report
● Ethical Dilemmas - read, research, review ethical dilemmas and  present finding to audience
● Students will utilize the Internet to publish information about the Career Tech program of CTSO.
● Students will prepare a financial literacy presentation.
● Community Service Project, Attend State and National Competitions, Attend JLDC

Grading
The grade you receive in this class is earned. I do not give out grades. Your grade will be based on total
points. Each assignment will be worth a certain number of points. Letter grades will be calculated using a
% of points available.

A 100%-90%
B 89%-80%
C 79%-70%
D 69%-60%
F 59%-

Supplies:
Pen/Pencil
Folder/Small Binder



Required!!

Student Signature: _________________________

Parent Signature:   _________________________

Phone: _________________________________

E-mail: ________________________________


